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ABSTRACT
The press is one of the most common of the several repercussions on how men and women
view themselves. Two throughout our daily lives, the media indicate their messages in our
consciousness at every stage. Women are far less noticeable in the media than males
worldwide. This social image can promote and sustain unfavourable stereotypes. We know
that researching the underrepresentation of women at work might develop and preserve
unfavourable gender stereotypes in the picture of the society that is gender-unbalanced. The
fact that the lady in India is lowered from a very dignified position in India's mythological
past to secondary rank seems intriguing. The vested interests of the ruling class of males
influenced by alien cultures legitimized women as people with limited impact.
Communication is critical for women's progress, and the media have an important role to
play. We must emphasize that increased educational and job opportunities for women have
contributed to media prosperity. Women have an important role in all parts of life, whether it
restricts population expansion, dissemination of information or improves the quality of life
for huge groups. The media have to alter the representation of the world – but who can
reform the media?
Keywords:- Women, Media, Media Portrayal, Gender Inequality, Underrepresentation,
News.
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"A woman with a voice is, by definition, a strong woman."
-Melinda Gates

INTRODUCTION
Three essential components of study are women's participation, performance and media
portrayal for modern scholars, particularly feminists. It is very important to establish a
favourable environment for empowering women in our masculine and patriarchal societies to
raise their voices against injustice and gender gaps in their lives.1 In India, the media scene is
mostly because the media does not tackle major problems with the exploitation and inequality
of women in many sectors, but rather is anxious to highlight gender-based occurrences
through the sensationalization of women's atrocities. Therefore, they become one of the
reasons why women are being exploited more frequently than not because they are covering
crimes against women. They do not emphasize the use of women2. To retain the true dignity
and position of women, a positive representation of women is needed in the media, which
minimizes the gap and inequities between men and women. But if the media are dominated
by males or serve as a simple agent to promote this tradition, then it is possible to grow and
empower women in the scenario. In media, negative female stereotypes such as meek, timid,
and ultra-modern ladies depict how women in society are regarded. It hinders women from
having a chance of making choices and changes that promote gender and sexual violence
directly and indirectly.3 If serious information excludes women, it gives the viewers the idea
that they have the exclusive competence to participate or have opinions on key and important
subjects. That hinders women's political entry, both because they worry they will not receive
voter support and because they believe, on some level, they are less competent than male
candidates. Regrettably, women and their issues are not too sensitive in the press.

1

REPORT OF THE 1ST CONFERENCE OF THE COUNCIL OF EUROPE NETWORK OF NATIONAL FOCAL POINTS ON
GENDER EQUALITY,

https://rm.coe.int/1680590587.
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TACKLING THE UNDERREPRESENTATION OF WOMEN IN MEDIA HARVARD BUSINESS REVIEW,

https://hbr.org/2019/06/tackling-the-underrepresentation-of-women-in-media.
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CONSTRUCTING IMAGES OF WOMEN BY MEDIA
In the media, women are seen to be stereotypically viewed as inferior, subordinated,
submissive, and housewives, according to feminist theorist Simon de Beauvoir, Shulamite
Firestone, Kate Millet, Gallagher and Bretty Friedman. The role of print and visual media in
depicting women was criticized by feminist writers in India such as Ritu Menon, Kamala
Vasin, and Kiran Prasad. They stress that Indian society is dominated by males, and
everywhere, including in the medium, this domination is seen.4 The main thing about the
Indian media is that the media do not address major concerns of exploitation and unfair
treatment of women in various areas, but that they want to cover sex-related occurrences via
awesome news of women's tragedies. Women's concerns are often never featured on a
newspaper's top page except in a cruel killing or a case of rape. Even in women's journals, the
empowerment of women is typically not a relevant topic but the beauty recipes, fashion
syndromes etc. are the focus of reporting.
Another great example of reckless and dramatic media reporting is Aarushi's murder case.
The horrific assassination of a little child for days was the sound foundation for the
increasing news channels' TRPs. The media are moral and legal to shun both electronic and
print, sensationalization of crime-related news.5 The Press Assembly India previously drafted
rules and calls to the Indian media to be cautious while reporting female/child atrocities. The
masculine look of the cameras put the viewer into the perspective of a heterosexual man women are shown to the characters in the movie and the audience as a sex object - therefore
the male appears as the dominant force and the female is subject to the (sexual) active look of
the male.
The cumulative consequence is that women are objectified rather than depicted as entire
persons as sex objects.6 The development of increasingly diversified images of women in
media material goes hand in hand with the increase of women in the news media. Women are
using the news media to focus on neglected elements of female life; to link women and to
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(PDF) PORTRAYAL OF WOMEN IN INDIAN MASS MEDIA: AN INVESTIGATION RESEARCHGATE,
https://www.researchgate.net/publication/333036807_Portrayal_of_Women_in_Indian_Mass_Media_An_Inves
igation (last visited Jul 2, 2021).
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SHATTERING THE GLASS SCREEN MCKINSEY & COMPANY,
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assist create coalitions throughout the world. In a way that the mainstream media does not do,
they can offer women a voice. The hyper-sexualisation of pictures and the use of social
networks to objectify women is a new setting for constructing and expressing their identity,
especially among women and young people. Women are 50 per cent less likely to access the
Internet than males, according to the Women's Rights Online Network. At the same time,
gender online behaviours and sex stereotypes are being strengthened on the same platform.
Women who express strong views on women's issues are subjected to verbal abuse and
violent threats. Social media also tends to generate a negative physique and poor self-esteem
by stressing the obsessive culture, perfection, and attractiveness of celebrities.7
Recommended modification to the Indecent Women's Representation Act 1986. The NCW
wants new technologies, including MMS and electronic media, and some that were excluded
from the scope of the Act such as posters and television series that reinforce women's
stereotypes.
The National Commission for Women explained why soap is included in a proposed
modification to the Act and claimed that "either woman are depicted as Sita (Ramayana) or as
Kaikayaee (Ramayana), or nothing appears between the two extreme figures in Soaps.
Divorces and adultery in soap, characters that violate the law without repercussions are
usually emphasised.

PORTRAYAL OF WOMEN BY MEDIA
The very long term development of women’s rights and strengthening has accomplished
another level after the ascent of new media in the night before globalization. 8The depiction
of women in media has changed over the long run and contrarily affects the picture and
position of women. A few mediums like narratives, radio, political and social substance on
TV, print news, computerized stages, and so forth have assumed a fundamental part in
guaranteeing a solid public talk on sex, the spread of data, positive accounts of women’s
empowerment, investigating accomplishments and progress of women in the public arena. 9

7

SUPRA NOTE 3, YOUTH KI AWAAZ.
Feminism In India. 2021. Women In Media & Politics: Reclaiming Representation Beyond Tokenism
Feminism In India.,
https://feminisminindia.com/2020/10/29/women-in-media-politics-tokenism/
9
Programs, B. and State, U., 2021. Chapter 10: Women and the Media. [online] Opentextbc.ca.
https://opentextbc.ca/womenintheworld/chapter/chapter-10-women-and-the-media/.
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They illuminate and teach society on the issues of sex and sexual orientation refinement.
Promotion content and depiction of women in film are additionally changing by giving
women lead jobs, positive portrayal of women, and breaking sex generalizations. Positive
generalizations assist women with getting self-assured, autonomous, and tackle sexual
orientation misuse and separation. More brands and creation houses use effective, vocation
arranged women jobs, and they are generally displayed as solid and autonomous people,
rather than being criticized.
Notwithstanding, they have far to go. Negative generalizations of women in media like
compliant, tentative, and supercurrent women depictions impact how women are seen by
society. It forestalls women' capacities by restricting their decisions and openings, which
straightforwardly and in a roundabout way causes an expansion in sex and sexual
viciousness.
These days, issues identified with women are not examined in media broadly. Just exciting
news about women is given broad inclusion, while fundamental talks and conversations on
women related issues won't ever happen. As indicated by a review by 'Media Cloud,' assault
gets the most extreme media inclusion. Other social issues identified with women are
generally disregarded. The media doesn't offer any genuine examination of monetary
conditions and between connections of social issues. 10
Rape, dowry death, and other genuine viciousness against women are outlined as criminal
events instead of the results of genital mutilation and disparity. Likewise, rape, child
marriage, and domestic violence are covered by the media on the off chance that they are
prominent and include articulations from government officials or exclusive class characters.
Highlight motion pictures and TV dramas; depict women in cliché parts as substandard,
subordinate, and compliant sex. It is legitimized by the makers as the interest of the majority.
Nevertheless, these portrayals impact how women are seen and treated in the public arena.
Women are additionally given persistently ornamental jobs or as homegrown guardians of the
family, building up the sexual orientation elements in the family framework. These electronic
media, including news channels, can assume a vital part in the reproduction of women'
pictures, forming sexual orientation standards, socio-social qualities, and insights. Be that as
10

Isiswomen.org. 2021. Feminist Perspectives on Media,
https://www.isiswomen.org/index.php?option=com_content&view=article&id=378&Itemid=346.

thejurat.in

5|Page

VOLUME 1, ISSUE 2

2021

ISSN(O): 2582-9688

it may, generally exciting news, for example, assault and savagery against women are given
the spotlight, while more serious women issues are not taken up.
Sexual generalization and commodification of women are common in films and promotions.
Promotions portray their adaptation of women' flawlessness – thin, reasonable complexioned,
exciting, which starts a terrible trend among youths and young women. Commercials,
particularly for home, kitchen, gems, disinfection, and cleanliness items, reflect the gendered
perspective on society. Those advertisements depict women for the most part as homemakers, concerned remarkably with staying aware of their homes, eminence, and managing
their families. Front liners of women' developments in India have been instrumental in
featuring the chauvinist mentality in commercials. However, there have been a few changes
in the manner corporates and item organizations portray women; the inclination has
consistently been towards building up customary backward sexual orientation jobs. The style
and beautifiers industry additionally assumes a negative part in the sexual orientation
separation of women. 11
It is just women who are required to keep up with inconceivable principles of actual
flawlessness and body shape. Objectification of women's bodies is unpretentiously advanced
by excellence exhibitions and the style business that shortens women' correspondence.
Women are treated as prizes, celebrated for what they resemble, instead of understanding,
capacity, character, and responsibility. There have been women' privileges developments in
the US and throughout the planet against magnificence expos and the generalizations they
support.

FEMINISTS STAND ON MEDIA
The media & social creations of the women developments in India mismatch the
subcontinent's ethnic, phonetic, regional, position, the class divisions, testing male-centric
standards in Indian legitimate, political and social fields.12 They range from addresses,
handouts, banners, assessment expositions and segments, dramatic types of opposition, tunes,
and plays to periodicals, books, recordings and online assets Steadily, the serious issue of
women' tutoring began to turn into the mind-boggling centre and as women obtained the
11

Iosrjournals.org. 2021.
http://www.iosrjournals.org/iosr-jhss/papers/Vol.%2021%20Issue6/Version-3/H0216036269.pdf
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Council on Foreign Relations. 2021. How Social Media Has Reshaped Feminism.
https://www.cfr.org/blog/how-social-media-has-reshaped-feminism
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upsides of insightful and sort of open interest, the seeds were planted for the climb of the
state of the art women' improvement in post traveller India. The resumption of the women'
improvement saw the inclusion of women in various missions and fomentation's. The state
was defied with various requests that the women' developments were bringing up concerning
land rights; the sex shocked nature of advancement; laws identifying with blessing, attack,
discrete, etc. (As referred to in G. Rashida& A. Shafi15 ). Albeit Male (men)reformers in the
metropolitan habitats of India at first, were the essential influencers, instructed centres and
high society/standing Indian women in metropolitan communities across India started to
accept influential positions in the development before the finish of the nineteenth century. 13
The establishment of women' organization affiliations like the women' organization
affiliations like the Women's Indian Association, SaktiSamiti, AryaMahilaSamaj, SevaSadan,
PrayagMahilaSamiti, MahilaSevaSamaj, and the Hindu Women Social and Literary Club
extended the advancement into more broad common and National Networks16. Women'
periodicals, unquestionable books, books, diaries, articles, refrain, and letters and fragments
in the prevalent media moved the contemplations and strategies for thinking of the starting
Indian Women's advancement into numerous homes, clubs and libraries.
Two other researchers have denounced what they see as the media's negative portrayal of
women. "The Committee on the Representation of Women in the Media" by Ritu Menon and
Kamala Bhasin in Delhi makes the point that women's true receptiveness, which is derided, is
more problematic than their speculations, which are even worse for the image and balance of
femininity.
Mothers who wash their children with a delicate cleaning agent to ensure sensitive bottoms
are frequently featured in television advertisements, as do young women who claim that they
use a particular cleaning agent to seem to be as amazing as possible. The woman's image is
wounded, irritated, and humiliated, and all discussions about women's development,
preparation for political participation, and political partnership are set back a few steps,
bringing us back to where we started.

13

Itforchange.net. 2021. A feminist perspective on gender, media and communication rights in digital times Key issues for CSW62 and beyond | IT for Change.
https://itforchange.net/csw62-position-paper
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As Geeta Seshu explains, "She is irresistibly slim and tall, wearing short skirts, noodle strap
tops, and see-through shirts with shorts that barely conceal her behind." "
As Shabana Azmi, a well-known actor and activist for women's rights, put it: "Women in
films are often presented as passive and submissive. It perpetuates the idea that Indian
women are meant to be like that, which is not true. To combat these stereotypes, women must
be seen as more than simply a body”.
Females are often depicted as obsessed and stressed about decorating themselves, getting
make-up and new plans and enhancements as well as using excellent care products,
constantly watching their weight, worried about their figure and skin tone, as well as being
satisfied with promoting and selling new products in Indian media. No social duties are
implied, and she isn't shown as a skilled pioneer or system creator. She is often shown as a
shadow or improving piece for her better half.
According to Manu, a woman is protected by her father while she is a child, married and has
children when she is older. There are many representations where she is meticulously
controlled, as if by unspoken social norms.
So she can't allow herself to be free. Progressives and women's rights activists are viewed as
women who can decipher this unwritten code and re-engineer their days. A similar role is
played by the media in protecting societal views. As a result, the vast majority of women who
are mediated are women of colour. ― As well as being unable to do anything, they are also
financially strapped and inconsistent. What we are asking for is a means to convert the media
into an incredible tool for promoting positive change and reliably tending to women's current
status as achievers both at home and in the workforce.
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CONCLUSION
Most women's magazines, according to a report completed for the Second Press Commission,
aim to channel women's energy and depict their stress, disruptions, and demands in abstracted
feminine edge work. Women are left with the idea that males have a monopoly on life in the
rest of the globe, which is why the difficulties that occur in that part of the world are avoided
by men who are close to them.
The media expand women as objects of redirected attention and sex, women may be suffering
more losses than pioneers at this moment. The need for a light look is on the rise, as are the
number of sensitivity beautifiers and wealthy sponsorships. "Women are still viewed as
wonderful objects," Dr P.C. Joshi adds. She needs to maintain a youthful appearance from the
moment she rises from her bed to the moment she collapses after a long day of adopting the
submissive portion of the position she holds. When she returns, she will be in charge of the
Business Empire. ―the loyal bahu is the normal job (Joshi, P.C: 1989)
Overall and in India specifically, women are shown as charming or faultless, capable of
handling jobs such as a friend, newsreader and telecaster. Women are portrayed as simple
objects of redirection and as academically inferior to men. periodicals, novels, TV dramas,
and movies portray women as self-hating and dependent individuals who are also extravagant
and overemotional in addition to being perfect. Heavily involved with real models from a
variety of sources, today's teenagers grow up, are brought up, and become hairy as a result.
They pay attention to every inch and must imitate their behaviour. He asks: How many of us
remember Homai Vyarawalla, the first woman press photographer who shot several basic
photos of ancient India at different significant times in its history? Similarly, news on
women's shocks is spread in print media to increase TRPs. (Sujaya Routray, 2011) It's
sensationalised, and the middle problem is only sometimes brought up.
Everything considered it's important to note that women's social and psychological selfperceptions are influenced by the media and its substance. What they choose to eat and dress
is influenced by the media. What they become is directly impacted by how they feel about
themselves, as well as by how they learn.14

14
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Another strong, confident woman's rise has been slowed by the media. They become more
restricted, weaker, and incapacitated as a result of such unequal media treatment. This means
that they are not heard, are not represented and cannot be communicated with' Instead of
focusing on genuine excellence, the media can play a constructive and helpful role in
advancing academic development among women. This distorted or illogical mental self-view
has left many women psychologically damaged.
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